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１）13 のカテゴリーとは，① SCM戦略，② SCMのフレームワーク・トレンド・課題，③アライアンス・企
業間関係，④Eコマース，⑤タイムベース戦略，⑥情報技術，⑦品質，⑧サプライヤー開発・選択・管理，
⑨環境・社会的責任，⑩アウトソーシング，⑪人的資源管理，⑫バイヤーの行動，⑬国際化・グローバル























































































































































































関係レント 小 大 なし
















































































































































資本関係 資本関係なし 資本関係もあり 能力に依存した資本関係
ガバナンス 契約によるガバナンス 規範に基づくガバナンス 規範＋契約












































































































































































































































































































































































































































































は，how to sell という視点も組み込む必要があろう．
本研究では，社会科学系を中心とした研究を概観したが，SCM研究は，生産工学やオペレー
ションズ・マネジメントの分野においても，活発な議論が展開されている．例えば，オペレー
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A Comprehensive Review of Inter-firm
Collaboration in Supply Chains
Yoshitaka Shimono
Abstract
The purpose of this study is to review the literature relating to inter-firm collaboration of
supply chain management (SCM). In recent years, academic and corporate interest in SCM
has risen considerably. Traditionally, SCM research has been an aggregation of various
disciplines from economics, business administration, marketing, operations management and
so on. However, in fact, each previous literature is developed partially.
The literature is still very fragmented into several pieces and focuses on one factor or
aspect of the supply chain issues.
This study provides a comprehensive analytical review focused on inter-firm collabora-
tion in the supply chain literature. In this study, the literature has been reviewed based on
the following three major areas of inter-firm relationship or collaboration : transaction cost
economics, marketing channel research and supplier management which consists of Asanu-
ma's researches, inter-organizational trust researches, analysis of product architecture and so
on. This study reviews a sample of traditional and recent literature in this field and provides
some useful insights and some future research direction.
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